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000 Domains (Web site), m153
100Hot (Web site), t93–94
1-888 phone numbers, m73, m404
1-900 phone billing, m613
1-internet-marketing.com (Web site), t170
24/7 Media (Web site), t22
2-Tier Affiliate Program Directory (Web site), 

p38
30 day free trials, m172, m315–316
404 messages, m231–233
5 Pillar Affiliate Program, t59–68
    5 Pillar Manual, p44, t61–62
    5 Pillar Report, t67
    Masters Courses, t65–67
    overview, m801–802
    President's Club, t57
    remote subscription, t63–65
    secure server for statistics, t61
    team mailout capabilities, t62–63
67-letter domain names, m149
7 Search.com (search engine), t95, t185, t395
888 phone numbers, m73, m404
900 phone billing, m613

AAAA
About Our Company page, m181, m359–361
Abracadabra Book Search (Web site), p9
Access Log Analyzers (software), m496
access speed, Internet. See download speed
Accrue Hitlist (log file analyzer software), m496
Achex (Web site), m625
A-Clue.com (Web site), m756
Actinic Software Company 
    (store-building package), s87
activated links, m222
Active Internet Marketing (AIM), m753
active server pages (asp), t258
Address Verification System (AVS), m587
AdMinder (tracking services), m503
Adobe GoLive 5.0 (HTML editor), m32
Adobe Page Mill (HTML editor), m31
Adobe Photoshop (graphics editor), m37–38
Adobe (Web site), site index of, m269

adolescents, receiving payment from, m615–616
AdStop.com (Web site), t81
advertisements, t70–85 
    See also banner ads
    classified, t28–29, t409–410
    in e-zines
    placing, t79–85
    selling, m479–481
    keyword-related, t33–34
    URLs in, t406–408
    on Yahoo!, t355–356
Advertising.com (Web site), m481
.aero (domain name extension), m144
Affiliate Announce (Web site), t74
Affiliate Marketing.co.uk (Web site), t50, t101
Affiliate Masters Course (e-mail course), p29
AffiliateMatch.com (Web site), p37
Affiliate Program Broadcasting (Web site), t74
affiliate programs, p35–54  
    See also 5 Pillar Affiliate Program
    advertising, t71–74
    and banner ads, t13
    being unique, t76–78
    benefits of, t42–43
    best and worst, newsletter of, p36
    business record of company, p41
    commission structure, p38–39
    credibility of company, p40–41
    directories of, p36–38
    endorsement partners, t88
        contacting, t98–100
        finding, t90–98
        need to search for, t89–90
        recruiting, t100–102
    finding competitors', t97–98
    how works, t41–42
    integrity of company offering, p36
    and link popularity, t74–75
    making high reward-low risk effort, t68–70
    newsletters for, t75–76
    number of affiliates, p41
    online brand recognition, p39–40
    overview, p29
    program quality, p36
    quality of product and service, p39
    resources for, t70–71
    responsibilities of administrating, t44–45
    sales force, building and keeping, t51–59
    statistics for, t61
    Theme-Based Content Sites for, p45–46  
    third party affiliate providers, t46–50
    and viral marketing, t110–111
AffiliatesDirectory.com (Web site), p38, t60
AffiliateShop.com (Web site), t49
Affiliate World.com (Web site), p37
AffiliateZone.com (Web site), t49
Afternic.com (Web site), m147
agencies, Web development, m747–748
AgentWebRanking (software), t278
aggregation of products, s4–8
agreements, legal, m750
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Ah-ha.com (pay-per-click search engine), t396
AIM (Active Internet Marketing), m753
Aim Pro (Web site), t169
Alertbox (Web usability column), m237, m757
AlertMeFirst.com (Web site), m205
alerts, javascript, m338–339
Alexa (software), t91–92, t296–297
Allaire HomeSite (HTML editor), m31
All Things Web (Web site), m237
Almeida, Colin, m794
AltaVista Babel Fish 
    (online translation software), m88, t223
AltaVista (search engine)
    checking if in database of, t272
    checking link popularity on, t302–304
    finding information with
        competitors, p26, t98
        product suppliers, s5–6
        supplies, p72
    indexing method, t241
    keyword use by, t207–208
    name of Web spider, t268
    PennyGold rating on, t226
    sending comments to, t284
    submission URL, t269
    viewing incoming links, t312
<ALT> tags, m210, m247, m248, m250, t252, 

m274, m275
amazingpopups.com (Web site), m479
Amazon.com (Web site)
    accommodation of women, m97–98
    affiliate program, p39–40
    coupon offer, m380
    learning from, m705–716
    logo of, m36
    navigation bars, m247–248
    product reviews, s67
    related products offer, s68
    search tips, p60–61
    selling e-mail addresses, m178
    shopping cart, s54
    URL, p10
ambience, Web site, m138–139
American Express, Private Payments model of, 

m609
American Society of Indexers (ASI), m270
American Translators Association, m90
America On-Line (AOL), t119–121, t262
AMEX merchant accounts, m578
Anacom (Web site), m600
Anaconda (Web site), m636–637
Analog (log file analyzer software), m494
Analyze It! (Site Build It! tool), t252, t280–281
Angara (online marketing services), m682–683
animation, m42–43, m135
Animation.com  
    (professional banner design), m40
Animation Shop 
    (graphics animation software), m43

Anonymizer.com (Web site), p23
AntiFraud.com (Web site), m593, m603
anxiety, "buy-now", m374–377
AnyWho (Web site), m589
ANZWERS (search engine)
    pay-per-listing inclusion system, t119–121
    PennyGold experience with, t267
    power behind, t266
AOL (America On-Line), t119–121, t262
Arachnophilia (HTML editor), m32–33
Arrow Keys, of MYSS! (electronic version), m7
articles
    about your company/products, m312–313
    for e-zines, t85–87
    for newspapers/magazines, t408
    for Web sites, t87
Artificial Life (Web site), m364–365
Art of SpeedReading People, The (Tieger), 

m111
ArtToday (clipart provider), m334
ASCII text editors, m539–540
ASI (American Society of Indexers), m270
Ask Jeeves (Web directory), t373
asp (active server pages), t258
assembling Web team, m747–748
assistants, virtual, m89
Associate-It.com (Web site), p37, t70, t73
associate programs. See affiliate programs
Associate Programs Directory (Web site), p36, 

t60, t70, t72, t97
Associate Programs Discussion Boards (Web 

site), t101
attention-getting words, m113–116
auctions, Net
    book about, m349, m799
    building traffic with, m346–349
    selling on, p31, p62
Audette Media I-Strategy (discussion group), 

m756
AudioBase (Web site), m328
Australia, search engine popular in, t267
Authorize.Net (Web site), m598
Auto-By-Tel (Web site), p8
automation
    of e-mail replies, m658
    of e-zines, m456
    of fulfillment, m641–643
    of ordering process, m419–420
autoresponders, e-mail, m565–566
    getting sales with, m554–557
    offered by Web hosting services, m200
AVS (Address Verification System), m587
award notices, m187
Aweber Communications (Web site), m557

MYSS! 2002 Index

  

 [ Page 3 of 28 ]

http://myss.sitesell.com/12mmo.html


BBBB
B2B Works (Web site), m481
Babel Fish 
    (online translation software), m88, t223
baby boomers, thumbnailing, m112
Back button
    of MYSS 2002!, m8–9
    of Web browsers, m267
background, Web page
    color of, m212–213
    keywords in, t254
backing up Web site, m202
back issues, of newsletters, m461
Backup Response, m431–489  
    See also e-zines
    automating reply to, m489
    e-mail newsletters as, s14
    getting, m487–489
    give-aways as
        benefiting from, m436–437
        deciding whether to use, m437–438
        free reports, m438–447
        software, m447–450
    ideal products for, m435–436
    main focus of, m434–435
    necessity of, m433–434
    for online stores, s14–18
Bacons.com (Web site), t435–436
bad taste, avoiding, m118–119
"bait and switch" trick, t129–130
bandwidth. See download speed
banks. See merchant accounts
banner ads, t10–23
banner ads  (continued)
    and affiliate programs, t13
    attracting attention from, t14–15
    calculating whether worth it, t19
    choosing sites for, t16
    creating, m40–43
    creativity, t17–18
    disadvantages of, t10–13, t20–21
    exchanging, t21–23
    improving results, t19
    interactive, m517
    measuring click-throughs and orders, t18–19
    negotiating deals on, t15–16
    professional development of, m40
    resources for, t20
Banner Tips (Web site), t20
Bannerworkz (professional banner design), m40
Barnes and Noble (Web site), m36
Barron-Tieger, Barbara, m111
bars, navigation  See also Table of Contents
    Cisco example, m276–277, m284–287
    creating, m246–250
Barton, Bruce, m490
Bay 9 (search engine), t94, t394
BBDO advertising agency, m490
BBEdit (text editor), m539
bcc function (of e-mail software), m457

BCE Emergis (e-commerce company)
Be Free (Web site), t48
Belgium, e-commerce growth in, m17
benefits
    emphasizing in copy, m116–118
    on Opening Pages, m291–294, m299–300
    Success Clinic example, m727–728
    of selling on Web, m19
Berst, Jesse, m107
BestEzines.com (Web site), t96
Better Business Bureau, m179–180
Better Who-is-Who.com (Web site), 
    t99–100, m151
Bevan, Ted, m665, m666
Beverly Hills Hotel (Web site), m537
Bezos, Jeff, m705
BidPay.com (person-to-person payment service), 
    m620–621
BigNoseBird.com (Web site), m49
Bigstep (Web store template provider), s77
Billpoint (person-to-person payment service),
    m621
bio sheet, of news releases, t426–428
Birznieks, Gunther, m416
.biz  (domain name extension), m145
Blankenhorn, Dana, m756
blinking text, m189
Bloomingdale's (online clothing retailer)
Backup Responses on, s15–17
    product descriptions, s26–32
    blue text
    in MYSS 2002!, m6, m8
    on Web pages, m222
BOBBY (Web site), m226
<Body> tags
    closing, t255–257
    example of, t248–252
    keywords within, t241–248
Bombardier Recreational Products (Web site), 

m357
bonuses. See give-aways
bookmarks
    in MYSS! 2002, m9–10
    of Web browsers, m267
books. See infoproducts
bounce-backs, e-mail, m460
Bpath (Web site), t23
Brand Fidelity (Web site), m146
branding, t12–13, m691–696
breaking the rules (learned in this book), 
    m739–740
Breakthrough Software Inc. 
    (store-building package), s87
British Broadcasting Corporation (BBC) Online 
    t404–408
broadband Internet access, m99, m357
Broadcasting and Cable Yearbook (directory), 
    t438–439
Broadvision (Web site), m682
Broccoli, Kevin, m270
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browsers
    browser-specific sites, m224
    designing for earlier versions of, m762
    download notices, m187
    for MYSS! 2002 use, m14
    navigation functions, m266–268
    testing for compatibility, m225–226
    Bruce Clay's Search Engine Ranking Tools 

(Web site), t130
Builder.com Web site, m757
building
    online stores, s76–88
    e-commerce server packages, s88
    online malls, s78–82
    packages for, s86–87
    shopping cart software, s82–86
    Web store templates, s76–78
    traffic. See traffic, building
bulleted lists, m215–216
bundling items, m377
Business Wire (Web site), t438
buying online  See also e-commerce
    frequency of, m105
    reasons for hesitance to, m106
Buyitonline.com (mall Web site), s80, s81
Buy-It (Web site), m614

CCCC
C2it (person-to-person payment service), m621
cached images, m207
Campbell, Michael, t169, t170
Canada.com (search engine), t266
Canadian money orders, m628
Canadian MoneySaver (magazine and Web site), 

t408
Care & Feeding of the Press 
    (Internet Press Guild), t450
Carnegie, Dale, m727
cash digital, m621–622
CashPile's Cash Corner (Web site), p37, t73, t101
Castro, Elizabeth, m30
catalog retailer sites, building, p12–13
catalogs
    offers for, s16
    offline, building traffic with, t410
catch-all e-mail accounts, m553
categorizing keywords, t143–145
Cat@log (store-building package), s87
CDNow (Web site), p10, m583
CD-R/CD-RW drives, p48
CD recorders, p48
cellular phones, p48
certification
    building trust with, m179–180
    for online stores, s66
certified checks, m627–628
CGI bin, access to, m201

CGI E-mail (Web site), m416–417
CGI For Commerce (Sol and Birznieks), s85
CGI-generated pages, t258
Cgi/Perl Cookbook (Wright and Patchett), m417
CGI Resource, The (Web site), m416
CGI scripts
    automating e-mail responses, m658
    for fraud screening, m599–600
    for managing mailing lists, m459
    for ordering, m413–417, m415–417
    resources for, m415–417
    and Web hosting services, m201
chargebacks, credits card, m592–597, m618
charities, affiliation with, m350–352
Chase, Larry, m758
chat, for technical support, m362–365
Chaux, Alex, m156
CheckFaxx (Web site), m611
checking Web presence, t271–275
checkout, for online stores, s51–56
checks
    avoiding fraud, m627–628
    electronic, m610–613
    snail-mailed, m407–408
ChecksNet (Web site), m612
children, receiving payment from, m615–616, 
    m625–626
Cisco Systems (Web site)
    drilling-down, m279–284
    drop-down menus, m287–289, m290
    left margins, m277–279
    navigation bars, m276–277 
    m284–287
    Table of Contents (TOCs), m272–275, 
    m278–280
claims, explaining incredible, m172–176
Clarke, Arthur C. (author)
Classical MIDI Connection, The (Web site), 
    m329
classified ads, t28–29, t409–410
Clay, Bruce, t132
ClearCommerce (Web site), m604
ClickBank (Web site), t48, m583
click popularity, t319–321
Click Press Direct (Web site), t434–435
ClickQuick (Web site), p37, t71, t73
ClickTrade (Web site), t49
ClickXchange (Web site), t49
ClickZ Today (Web site), t20, t102, m753
clients. See customers
cloaking pages, t130
Closer Page, m243, m368–430  
    See also ordering process; Order Page; 
    pricing
    encouraging Web response, m371–372
    examples of, m426–428
    getting order on, m372–382
    leading to, m265–266
    links to, m229, m369–370
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Closer Page (continued)
    for Most Wanted Response, m72
CNET.COM (Web site), m755
CNET's Builder.com (Web site), m757
Coastal Sites (search engine positioning service), 

t295–296
colors
    of e-mail text, m551
    of graphics, m335
    of links, m222
    of Web page background, m212–213
columns of text, m215
combining keywords, t148–149
.com (domain name extension), m144
Command-f key sequence (MYSS! 2002), m13
Command-g key sequence (MYSS! 2002), m13
COMMENT tags, keywords in, t254
Commerce Server (e-commerce server), s88
Commission Junction (Web site), t47, t72
commission structure, of affiliate programs, 

p38–39
community, building, m340–342  See also 
    e-zines
    for affiliate programs, t55–56
CommunityBuilding (Web site), m341
compatibility of sites (with different platforms), 

m225–226
competitors
    affiliates of, finding, t97–98
    finding information on, p22–28
    ranking above in Yahoo!, t334–335
    when to report, t291
compression algorithms, t168–170
Compress -- The Communications Professionals 

Resource Site (Web site), t434
confidence. See trust
confirmation reports, m170
connector words, m129
Connellan, Tom, m673
consulting services, p8–9
contact information
    acquiring. See forms
    building trust with, m181
    in news releases, t419
    providing for references, m171
    and Yahoo! listings, t345–346
Contact Us page, m229
content
    keeping up-to-date, m515–518
    personalizing, m679–683
    providing valuable, m161–167
    re-organizing, m528–530
Content Pages
    links on, m262–265
    purpose of, m241–242
context, building (on Web sites), m240–241
Continuous - Facing Pages (page display layout 

in MYSS! 2002), m12
Continuous (page display layout in MYSS! 

2002), m12
contractors, independent, m748–750

Control-f key sequence (MYSS! 2002), m13
Control-g key sequence (MYSS! 2002), m13
conversational tone, in sales copy, m132
Conversion Rate (CR)
    calculating, m504–505
    defined, m75–76
    and keyword bid caps, t384–385
    sales copy's effect on, m136
    testing site improvements with, m514–515
    on test Web sites, p75–76
        ways to boost
        improving site, m512–515
        keeping information up-to-date, m515–518
        overview, m510–511
        studying user behavior, m505–509
        test site changes, m534–536
converting currency, m409–411
cookies, m188
Coolsavings.com (Web site), m380
CoolText.com (online logo generator), m37
.coop (domain name extension), m144
copyright protection, m159–161, m750
Copyright Web site, The, m160
copywriting. See writing copy
costs
    inventory, p21
    product promotion, p18
    of selling on Web, m20–21, m25–26
    shipping, p20, s52
    theme-based content sites, t203–204
    of Web hosting services, m202
counters, hit, m189
coupons, m378–381
Coupons.com (Web site), m379
courier delivery, m632–633
courses (offered by SiteSell), t65–66
covers, for e-zines, m479
Creative Connectivity (Web site), m41
Creative Irish Gifts (Web site), m717–721
credibility
    avoiding low, m118–119
    building. See trust, building
credit cards, m577–578 
    See also secure servers
    chargebacks, m592–597, m618
    dangers of, m585
        Fair Credit Billing Act, m85
    fraud, avoiding, m585–591, m601–602
       electronic verification protocols, m605–608
        Payer Authorization model, m608
        Private Payments model, m609
        and real-time verification, m599–601
        resources for avoiding, m603–605
        Smart Card Program, m609
        processing, third party, m581–585
        reassuring customers about, s52
    verification of
        real-time, m200, m597–601
        third party, m581–585
        willingness to provide information, 
        m105–106
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credit cards (continued)
    CrediView (Web site), m601
crime. See fraud
CRM Community (Web site), m677
CRM Guru.com (Web site), m674
CrossCheck (Web site), m612
cross-platform capabilities, m225–226
cross-selling, m645–647, m687–689
Cts Languagelink (Web site), m90
currency converters, m409–411
customers
    cross-selling to, m687–689
    mindset of, m109–113
    origin of, m110
    personality types, m111
    preferences of, responding to, m653–654
    questions from, m518–519
    reassuring, s52, s65–67
    relationships with
        anticipating customers' needs, m661–663
        building long-term, m660
        keeping informed about, m663–667
        management software, m675–683
        nurturing, m647–652
    retaining, m21, m648–650
    staying in contact with, m663–667
    support of, m652–660
        See also e-mail
        example of Amazon.com, m715–716
        example of good, m575–576, m667–672
        example of poor, m567–575
    targeting, m111–112, m298
Cyberatlas - Stats Toolbox (Web site), p48
CyberAtlas (Web site), t12, m523
CyberCash's Fraud Patrol (Web site), m601
CyberCash (Web site), m597–598
Cybereps (Web site), m481
Cyberlaw Informer (e-zine), m161
CyberMall.com (online mall directory), s80
Cyber-Robotics' Zeus (software), t308
CyberSource (Web site), m598, m600

D
Danny Goodman's Javascript Site (Web site), 

m447
dashes, in domain names, m150–151
databases
    building Master Keyword List with, t186
    finding competitors with, p28
    sites driven by, p12–13
data transfer, m200
Day, Linzi, t404–405
dead-end side-branches (of Web sites), 

m264–265
debit cards, m623–624, m625–626
Decision Helper (software), m164, m447–450
deleting out-of-date pages, m218

delivery. See fulfillment
Dell Computers Corporation (Web site)
    international user accommodation, m83–84
    learning from, m702–705
    URL, p10
descriptions
    of pages
        and pay-per-click search engine ranking, 

t382–383, t388–390
        for theme-based content sites, t227–229
        and Yahoo! listings, t344–345
    of products, s26–32
designer, Web
    hiring freelancers for, m748–749
    Sales Vice President as, m746–747
Designing Web Usability (Nielsen), m237
design, site, m43–46
    online stores, s32–39
    resources for, advanced, m48–49
development, Web. See design, site
Digibuy (digital fulfillment service), m636–637
DigiCash (digital cash), m621–622
digital fulfillment, m634–645
Digital Integrity (search engine), m161
digital products, p7–9  See also infoproducts
    automating, m642–643
digital still cameras, p48
direct broadcast satellites, p48
Direct Contact Media (Web site), t437
DirectHit (search engine), t93
directories, Web  
    See also Yahoo!
    Ask Jeeves, t373
    of e-zines, m473–475
    getting listed in, t323
    hub, t305–306
    importance of listing in, t305
    LookSmart, t369–372
        pay-per-listing inclusion system, t118
        versus Yahoo!, t372
    NBCi.com, t119, t373–375
    Open Directory Project, t359–369
        finding appropriate categories, t362–364, 

t368
        how search engines use info from, 

t360–362
        site descriptions, t367–368
        submission to, t364–367
        what it is, t360–361
    Pay-Per-Listing/Inclusion, t118–119
direct-to-consumer Web services, p7–8
disabled persons, site accessibility for, m226
disclaimers, m366–367
discussion boards. See forums
dishonesty, m182–183
Domain Fast Find (Web site), m146
DomainNameBuyersGuide.Com (Web site), 

m153
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domain names
    choosing, m145–151
    finding owners of, t99–100
    getting own, m142–145
    multiple, m154–156
    registering, m151–154, m200
    trademark status, m156–159
Domain-Price-Wars.com (Web site), m152
Dominis.com E-zines Database (Web site), 
    t79, t96
doorway pages. See gateway pages
dot-com economic fall-out, m22–25
Doteasy (Web site), m204
dot htaccess files, m232–233
double opt-in e-mail, t24
downloads
    product fulfillment via, m634–645
    requiring, m226–227, m229–230
    trial, m172
        download speed, m206–211
        copywriting considerations, m99–102
        future of, m759–763
        for music, m327
Do You Have Success Anorexia? (Web site), 
    m251
Dreamstop (Web site), m191
Dreamweaver (HTML editor), m32
drilling-down, m279–284
drop-down menus, m270
    Cisco example, m287–289, m290
    for online stores, s43
drop-shipping, m631–633
Drugstore.com (Web site)
    address, p11
    coupon offer, m380
    logo, m36
Dr.Watson (Web site), m185
DSL Internet connection, m101
dumpTRUCK! (submission software), t263
Durrant, Neil, t101
DVD players, p48, p49–50
dynamic HTML, t258
dynamic pricing, m393–397

E
Eames, Alex, m90
eBay (online auction site), m147, m347, m349
e-books, p55–62
ECash.com (Web site), m625
ecBuilderPro (store-building package), s87
e-checks, m610–613
ECI (Electronic Commerce Indicator), m579
EcoMall (mall Web site), s80
e-commerce
    dot-com meltdown, m22–25
    predicted growth of, m16–18, m80–81
    resources for, m755–756
    server packages, s88

eCongo (Web store template provider), s77–78
ECS (Electronic Card Service), m581
editing
    copy, s56–57, m134–135
    page joints, m130
Egghead.com (Web site)
    brief description, p8
    navigation, s41–43
Einstein, Albert, m211
electronic authorization signature, m601
Electronic Card Service (ECS), m581
electronic checks, m610–613
Electronic Commerce Indicator (ECI), m579
Electronic Commerce Research Room (Web site)
    accepting online checks, m612
    affiliate information, t70
    credit card verification information, m591
    Report on Affiliate Management Software, t50
    secure transactions research, m403
Ellington, Jim, m660
ellipsis (...) usage, m128
e-mail  
    See also e-zines addresses
    acquiring. See forms
        checking validity of, m455
        keeping same forever, m151–152
        multiple, m553
        policies regarding, m178–179
        providing in testimonials, m170–171
        typing into search engine submission 

forms, t270
        of Web site owners, t99–100
    answering less, m342–343
    autoresponders, m200, m554–557, m565–566
    building traffic with, t27–28
    closing sale with, example of, m558–562
    cost savings of, m21
    customer support with
        example of good, m575–576
        example of poor, m567–575
    following up with, m326, m650–652
    handling flames, m554
    links, m212
    mailing lists
        building traffic with, t27–28
        endorsement partners from, t96–97
    marketing with, t23–27
    mentioning Frequently Asked Questions page 

in, m346
    multiple accounts, m553–554
    newsletters. See e-zines
        offered by Web hosting services, m200
        opt-in lists, t24
    personalizing, m321–322, m654–655
    professional looking, m539–541
    replying to, m548–550, m553–554
        automating, m657–660
        example of, m559–562
    requests for more information, m563–565
    selling with, m543
    sending after product received, m654–655
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e-mail (continued)
    sending news releases by, t433–434, t440–441
    sending orders from forms via, m415–417
    sending to more than one person, m552
    signature files, t36–41, m544–547
    softening writing, m541–543
    special effects, m551
    staff who handle, m656
    subject line, m543–544
    > tag in, m551
    unsolicited, t23–24
eMailman (Web site), m460
embedded links, m219
e-media, two-way, t27–28
emotion
    in e-mail, m541–543
    in Web page copy, m117
employees, m21, m745–751
endorsement marketing, t88–100
endorsement partners, t89–98
    contacting, t98–100
    finding, t90–98
    need to search for, t89–90
    resources for recruiting, t100–102
    what it is, t88–89
engage (Web site), t22
ePilot (pay-per-click search engine), t396
ePublicEye (Web site), m180
Equifax (Web site), m617
eRetail.Net Daily News List (mailing list), m757
error logs, m519
escrow services, online, m613–615
E-Service: 24 Ways to Keep Your Customers
    When the Competition Is Just a Click Away 
    (Zemke and Connellan), m673
eTour (Web site), t93
Europages (Web site), s7
evidence to back up claims, m169–172
eVineyard and Wine.com (Web site), p11
Evoy, Ken
    background of, m5, m56–57
    photograph of, m169
exaggerating, m182–183
Excite Classifieds (Web site), t28
Excite (search engine)
    checking if in database of, t272
    example of good e-mail support, m575–576
    sending comments to, t284
    submission URL, t269
    viewing incoming links, t312
Excite Search Voyeur (Web site), t125
export restriction laws, m91–92
Extropia.com (Web site), s84–85, m415–416
Ezine Ad Auction (Web site), t81
EzineArticles.com (Web site), m456, m463
EzineCentral.com (e-zine directory), m474
E-ZINE LIST (Web site), t80, t96
e-zines, m451–487
    advertising in, t79–85

e-zines (continued)
    for affiliate programs, t75–76
    attracting and buying new subscribers, 

m473–476
    as Backup Response, s14
    dressing up, m479
    endorsement partners from, t88
        contacting, t98–100
        finding, t90–98
        need to search for, t89–90
        resources for recruiting, t100–102
    for future notifications, m468–469
    getting testimonials via, m303–304
    HTML formatted, m482–487
    personalizing, m321–322
    pop-up invitations offering, m476–479
        for promoting online stores, s14, s59–64
    sample format, m463–468
    selling, m469–473
    selling advertising in, m479–481
    starting and growing, m452–461
    subscription forms, m321–326
    and sweepstakes, t32
    writing articles for, m461–463
eZINESearch (e-zine directory), m474
eZine Search (Web site), t80
Ezine-Tips.com (Web site), m453
Ezine-Universe.com (e-zine directory), t80, 

m474
E-zine University (Web site), m453

F
Fair Credit Billing Act, m85
falsification of information, m103
fantomaster.com (Web site), t170
Fantomaster (Web site), m754
FAQs (Frequently Asked Questions), m21, 

m342–346
Fashionmall.com (mall Web site), s80
FAST Search (search engine)
    checking if in database of, t272–273
    submission URL, t269
fax
    accepting orders via, m405–406
    sending news releases by, t431
Features Pages, m354–358
FedEx (shipping services), m633
feedback  See also testimonials
    unsolicited, m763–764
    fees, willingness to pay, m103–104
Fenwick, David, m423, m721
Filemaker 5.0 (software), p12–13, t186
File Not Found messages, m231–233
files, missing, m231–233
file transfer protocol (FTP), m201
Fill It Inc. (fulfillment house), m630
FindLaw (search engine), m92, t293
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FindWhat.com (search engine), t95, t395
Fireworks (graphics editor), m38
First Data Merchant Services' ICVERIFY 
    (Web site), m597
fixed pricing, m393–394
"flames", e-mail, m554
Flash presentations, m99, m189–192, m357–358
flat-panel TV screens, p48
fonts, handwriting, m422–423
Ford Motor Company (Web site), m252
foreign user accommodation, m82–92
    currency conversion, m409–411
    overseas telephone calls, m404
    trade issues, m91–92
    translating sites, m87–91
forkinthehead.com (Web site), m733–737
forms, m321–326
    intent to order, m413–414
    for ordering, m413–417
        creating, m638–640
        with credit card via fax, m406
        for non-credit card payments, m408
Fortin, Michael, t295, m758
Forum One (Web site), t97
forums  
    See also newsgroups
    building traffic with, t27–28
    finding endorsement partners through, 
    t97, t99–100 
    getting testimonials from, m314
Forward button, Web browser, m267
frames, m223–224
    effect on search engine spiders, t258
    experience using, m720
    playing music with, m327
frameset, for affiliate programs, t56
Frankel, Rob, m691
fraud, avoiding
    checks, m627–628
    credits card, m585–591, m601–602
    electronic verification protocols, m605–608
    Payer Authorization model, m608
    Private Payments model, m609
    and real-time verification, m599–601
    resources for avoiding, m603–605
    Smart Card Program, m609
Frederick's of Hollywood (Web site), m407–408
freebies. See give-aways
Freedback.com (Web site), m639
FreeFiliate (Web site), t49
Freemerchant (Web store template provider), s78
Free Midi archives - Directory of Best MIDI 

Sites (Web site), m329
free trade zones, m91
free trial downloads, m172
Frequently Asked Questions (FAQs), m21, 

m342–346
friendly tone, in sales copy, m132
Front Page 2000 (HTML editor), m32
FrontRange Solutions' Goldmine 5.0 
    (sales force automation system), m678

FTP (file transfer protocol), m201
fulfillment, m629–645
    automating, m641–643
    courier delivery, m632–633
    cross-selling during/after, m645–647
    digital, m634–645
    fulfillment houses, m86, m630–631
    in-house, m638–643
    for online stores, s74–75
    order tracking, m684–685
    return shipping, m685–687
    upselling during/after, m645–647
full-text search engines, m227–228
Furniture.com (Web site), p16
Future Now (Web site), m76
Futureshop (Web site), s69

G
gain. See benefits
Gale Directory of Publications (directory), t439
gambling sites, p7
games, video, p7
Gardyne, Allan
    Associate Programs Directory, t97
    Associate Programs Newsletter, p36
    Make Your Price Sell! testimonial by, m309
    quote on 5 Pillar Affiliate Program, m502
gateway pages  See also
    theme-based content sites
    Phase I pages, t161
    Phase II pages, t161
    Phase III pages, t161–166
    versus theme-based content sites, t218–222
    what they are, t159–160
Gazette World (Web site), m754
Gebbie Press (Web site), t435
Geneen, Harold, m661
Get High (Traffic) Forums, m341
GetPaidOnline (Web site), m584
GGMARK (Web site), m158
Gif Animator (graphic animation software), m42
GIF files, m334–335
give-aways, m163–165, m373–374
    benefiting from, m436–437
    coupons, m378–381
    deciding whether to use, m437–438
    free reports, m438–447
    on holidays, m353
    offering too many, m192–194
    quality of, m481–482
    software, m447–450
    trial offers, m315–316
Global Business Directory (Web site), m91
Global Edge (Web site), s7
Global Trade Manager Service of FedEx 

(shipping services), m633
Globe and Mail, The (newspaper), 
    t446–447, t448
Godfrey, Mike, m111
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Go/Infoseek (search engine), t122
Goldmine 5.0 (sales force automation system), 
    m678
Goldsheet Mining Directory (Web site), t315
GolfClub Exchange.com (online auction site), 
    m348
GoLive 5.0 (HTML editor), m32
Go menu (of Web browsers), m267
Goodman, Danny, m447
Good Rockin' Tonight (online auction site), 
    m348
Google (search engine)
    checking if in database of, t273
    finding information with
        competitors, p24–25, p27
        on supplies, p72
    keyword-related ads, t33–34
    sending comments to, t284
    submission URL, t269
    viewing incoming links, t312
Goo (search engine), t266
GotLogos (logo creation service), m37
GoTo.com (search engine), t376–403
    bidding on keywords
        Bid-For-Keyword List, t385–387
        competition for, t297–298
        figuring bid cap, t384–385
        less-obvious words, t382
        suggestion tool, t133–135, t185
    finding endorsement partners through, t94
    how it works, t376–382
    importance of relevancy, t383–384
    monitoring and maintaining positions, t393
    page titles and descriptions, t382–383
    power behind, t266
    registering account at, t379
    rules toward mini-sites of affiliates, p54
    sending comments to, t284
    submitting to, t387–393
    suggestion tool, p70–71
    testing Web sites at, p75
    viewing incoming links, t313
grammar, in sales copy, m132, m185
GraphicConverter (graphics software), s10
graphics  
    See also banner ads; photographs
    amateur, m185
    avoiding confusing, m332–333
    basics of, m335–336
    for bullets, m216
    cached, m207
    clip art, m334
    colors of, m335
    download time, m207
    editors for, m37–39
    for highly visual products, m331–332
    for horizontal lines, m216
    for links, m222
    logos, m36–37, m299

graphics (continued)
    simplicity of, m33–37
    stock photos, m333
    on Table of Contents, m252–253, m273–274
    turned off, m226
    where/when/why to use, m330–331
Great Circle Associates (Web site), m458
Great Domains (Web site), m148
GreaterGood.com (Web site), m351–352
greed, effect on Internet, m24
guarantees, m315–320
guestbooks, m186
Guru.com (Web site), m45, m48, m748
gurus
    copywriters, m748–749
    usability, m237–238
    Web designers, m748–749

H
<H1/H2> tags, t237–238
HandBook of Ezine Publishing, The (Web site), 

m454
handicapped persons, site accessibility for, m226
Hands On Site Selling at The Beverly Hills Hotel 

(Web page), m537
handwriting font, m422–423
hard goods, selling, p10–13
Harris, Monique, p56
heading tags, t238–239
headlines, m124–127
    for banner ads, t17
    e-mail subject line as, m543–544
    in news releases, t419–420
    on Opening Page, m291–298
        example of successful use, m295–298
        stressing benefits on, m291–294
    targeting customers with, m298–298
    Unique Selling Proposition (USP) on, 

m294–295
    overview, m122–123
    Table of Contents links as, m251
HEIGHT attributes, m209
hesitation to order, overcoming. 
    See Backup Response
highlighted text, m213
hiring
    public relations firms, t449–450
    Web team, m747–748
hit counters, m189
hobbies, products based on, p3–4
holidays, offering something special on, m353
home page
    of online stores, s73–74
    Table of Contents on, m258–259
Homepage Names.com (Web site), m146
HomeSite (HTML editor), m31
Honda (Web site), m252
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honesty, m182–183
horizontal lines, m216
horizontal scroll bars, m230–231
Hostindex (Web site), m203
hosting, Web
    choosing, m198–204
    mailing list set up by, m458
    obtaining secure server through, m402
HostSearch (Web site), m203
HotBot (search engine)
    checking if in database of, t273–275
    pay-per-listing inclusion system, t119–121
    PennyGold rating on, t227
    power behind, t266
    sending comments to, t284
    submission URL, t269
    viewing incoming links, t312
HotHotHot (Web site), p11, m141–142
Hotmail (e-mail service), t103–104
HREF tag, m220
HR tag, m216
.htaccess files, m232–233
HTML - An Interactive Tutorial For Beginners 
    (Web site), m30
HTML For The World Wide Web (Castro), m30
HTML (hypertext markup language)
    See also forms; tags, HTML
    editors for, m31–33
    in e-zines, m482–487
    HEIGHT attributes, m209
    learning, m29–31
    onMouseOver command, m220
    with Site Build It!, m51–52
    tables
        and download time, m209
        effect on search engine spiders, t258
    for Table of Contents, m224
    TARGET attribute, m233
    using in e-mail newsletters, s59
    WIDTH attributes, m209
HTTP keep-alive, m210
hub directories, t305–306
Hudson's Newsletter Directory, t439
HumanClick (Web site), m364
Hunger Site, The (Web site), m352
hype, avoiding, m184
hyperlinks. See links
hypertracker.com (Web site), m503

I
ibill.com (Web site), m613
iBoost Journal (Web site), m758
ICANN (Internet Corporation for Assigned 

Names and Numbers), m152
ICONOCAST (Web site), p13–14, m756
icons, m215–216
ICVERIFY (Web site), m597
iFulfill (fulfillment house), m630, m641–642
illegal activity. See fraud

image maps
    on Amazon site, m247–248
    disadvantages of, m221
    effect on search engine spiders, t258
    for navigation bars, m276–277
images. See graphics; photographs
Imediafax (Web site), t437
incentives, for online stores, s71–72
Independent Sales Agents (ISOs), m581
indexes, site, m269–270
index, of MYSS! 2002, m8
India, e-commerce growth in, m17
.info (domain name extension), m144
Infojump (Web site), t80
Infopop's Ultimate Bulletin Board, m516
InfoProduct Masters Course, p58, t65
infoproducts, p55–62
information
    falsification of, m103
    giving away, m165
    most commonly searched for, m104–105
InfoSeek (search engine)
    example of poor e-mail support, m567–575
    failure of, t122
    PennyGold rating on, t227
infrastructure, minimum/maximum, m742–745
in-house terminology. See jargon
Inktomi (search engine provider), t266
    name of Web spider, t268
    pay-per-listing inclusion system, t119–121
Instant Web Scripts With CGI/PERL (Sol and 

Birznieks), m416
Instant Work (Web site), m45, m47–48
intellectual property rights, m750
intent to order forms, m413–414
interactivity, of sites, m184, m336–338, m712
interests, products based on, p3–4
International Business Resources on the WWW 
    (Web site), s7, m91
International Trademark Association (Web site), 
    m158–159
international user accommodation, m82–92
    currency conversion, m409–411
    overseas telephone calls, m404
    trade issues, m91–92
    translating sites, m87–91
Internet
    dot-com meltdown, m22–25
    predicted growth of, m16–18, m80–81
    top 10 activities on, m107–108
Internet Billing Company Web900 Service 
    (Web site), m613
Internetcash, m625–626
Internet Explorer (Web browser)
    designing for earlier versions of, m762
    download buttons for, m187, m226–227
Internet Marketing Chronicles (Web site), t295, 

m758
Internet News Bureau (Web site), t438, m456
Internet Success Spider (software), t92
Internet World Weekly Digest (Web site), m755
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InterNIC's Web Interface to Whois (Web site), 
p25–26

INTERSHOP (store-building package), s87
interviews, t447
inventory tracking, m632
inverted pyramid writing method, m120–121
IP addresses
    of search engines, t268–269
    of visitors, posting to discourage fraud, m601
IPC Computers (Web site), m190
I-Sales Digest (discussion group), m753
ISOs (Independent Sales Agents), m581
ISPcheck's Web Hosting (Web site), m203
italicized text, m213
Ixquick (search engine), t93, t132

JJJJ
Janal, Dan, m605
jargon, avoiding, m115–116, m222
Jasc Animation Shop (graphic animation 

software), m43
Jasc's Paint Shop Pro (graphics editor), m39
Java, m206
Java Boutique (Web site), m49
javascript, m163–164
    alerts, m338–340
    currency converters, m410
    Danny Goodman's Javascript Site (Web site), 

m447
    for link descriptions, m220, m280
    and MIDI files, m327
    for pop-up windows, m478
    rollovers, t258
    use with Status bar, m267
JC Penny (Web site), m99
JIMTOOLS.com (Web site)
    Keyword Research Tool, t137–139, t182–184
    Link Checker tool, m217
JimWorld Gazette (Web site), m341
John Labovitz's E-ZINE LIST (Web site), 
    t80, t96
Johns, Ammon, t169
Johnston, Sydney, m349
joints, in writing copy, m123, m128–131
JPEG files, m334
Jupiter Communications, m680

K
Kagi (Web site), m583–584
Kanoodle.com (search engine), t95, t395–396
Keep It Simple Stupid. See simplicity
Kelley, Christopher, m177
Keynote (Web site), m198
Keywordcount.com (Web site), t259

Keyword Density Analyzer, t243–245, t260
Keyword Focused Content Pages. 
    See gateway pages
keyword-related advertisements, t33–34
keywords
    in <ALT> tags, t252
    bidding on
        Bid-For-Keyword List, t385–387
        figuring bid cap, t384–385
        labor involved, t397–398
        using Site Build It!, t400–403
    in <Body> tags, t242–252
    in COMMENT tags, t254
    creating, t127–154
        combination keywords, t148–150
        eliminating keyword overlaps, t150
        examining competition, t129–132
        final selections, t150–152
        general vs. specific, t143–145
        with help of search engines, t133–137
        prioritizing, t146–147
        reviewing log files, t140–141
        with Site Build It!, t139–140, t142, 

t398–400
        thinking like customer, t127–129
        tools to help with, t137–140
        where to focus energy, t152–153
    demand for, t181–189
    in descriptions
        of Open Directory, t367–368
        of Yahoo! listings, t344–345
    evaluating performance of, t276–278, 
    t282–283
    hiding, t254
    how people use, t123–126
    in links, t252
    Master Keyword List, t185–189
    in <META Description> tags, t236–237
    in <META Keywords> tags, t232–236
    sites already providing content for, t189–192
    for theme-based content sites, t207–211
     in <TITLE> tags, t230–232, t337–340
    using for supply research, p72–73
kids, receiving payment from, m615–616, 
    m625–626
Killer Covers.com (Web site), m479
Kipling, Rudyard, m79
KISS (Keep It Simple Stupid). See simplicity
Knox, J.S., m195
Kudosnet Technologies Inc. (Web site), m146

L
Labovitz, John, t80, t96
Lands' End (Web site)
    e-zine offer, s14, s63–64
    getting Most Wanted Response, s12
Lang, Paul, m649, m752–753
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languages, foreign
    feasibility of accommodating, m84–87
    sites in, m82–84
    translating, m87–91
Larry Chase's Web Digest For Marketers 
    (Web site), m758
"last ditch" pitch, m424–426
"last update" messages, m186
Learning HTML - HTML Tutorials (Web site), 
    m31
Lee, Dick, m674
left margins
    Cisco example, m277–279
    uses for, m254–257
legal issues
    agreements/contracts, m750
    copyright protection, m159–161, m750
    export restriction laws, m91–92
    for products, p20
Le Journal Des Affaires (newspaper), t447
Leonoff, Joel, m4
LEVEL 1 pages, m258–259, m260, m261, m262
LEVEL 2 pages, m259, m260, m261, m262
"likeability". See trust, building
line breaks, in e-mail, m540–541
lines
    horizontal, m216
    opening, m122
Link Checker tool, m217
link exchange programs, t306–311
    automating, t317–319
    finding partners for, t311–317
LinkExchange (Web site), t21
LinkMe.com (link popularity program), t309
LinkPopularity.com (Web site), t313
links, m217–223       
    See also link exchange program
    activated, m222
    broken, m217–218
        to Closer Page, m229, m369–370
    colors of, m222
        in copy, m218–219
    destination descriptions, m219–220, m280
    e-mail, m212
    embedded, m219
    external, t216–217
    graphics for, m222
        within image maps, m221
    incoming
        affiliate programs and, t74–75
        building, t304–306
        finding number of, t302–304
        why important, t299–302
        Yahoo! (Web directory), t340–341
    internal, t215–216
        multi-line, m221
        within MYSS!, m6, m14
    in online stores, s44, s46–50
        to order page, m229
    outgoing, t312
    pages of, m242

links (continued)
    versus scrolling page, m215
    in Table of Contents, m221, m251
    used, m222
LinkScan (Web site), m217
LinkShare (Web site), t48
LinksManager.com (Web site), t318–319
LinksToYou.com (link popularity program), 
    t309
Link to Link (software), t308
LinkTopics (link popularity program), t309
link tracking software, m502
List Partners (Web site), m476
List Resources.com (e-zine directory listings), 
    m474
lists, bulleted/numbered, m215–216
lists, media
    offline media, t430–439
    online media, t439–441
List tag, m216
List, The (Web site), m203
List World Media (e-zine directory), m474
Livehelper (Web site), m364
live technical support, m362–365
Lobster Direct (Web site), t32
local businesses, promoting, p31–32
log files
    analyzing, m491–493
    calculating Conversion Rate by, m504–505
    data from, m496–500
        resources for, m509–510
        software for, t278, m493–496
        to track results of marketing efforts, 

m500–504
        visitor behavior, m507–509
        visitor origin, m505–507
    error logs, m519
    keywords used to find site, t140–141
    for search engine submission/tracking, 

t285–289
logos, m36–37, m299
long distance phone numbers, m73
Longfellow, Henry Wadsworth, m211
LookSmart (Web directory), t369–372
    pay-per-listing inclusion system, t118
    versus Yahoo!, t372
Lounge Lizard (professional banner design), 
    m40
Lycos (search engine)
    checking if in database of, t275
    name of Web spider, t268
    sending comments to, t284
    submission URL, t269
    viewing incoming links, t313
lying, m182–183
Lyris Technologies (Web site), m459
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M
Macromedia Dreamweaver (HTML editor), m32
Macromedia Fireworks (graphics editor), m38
Macy's (Web site)
e-zine offer, s60, s61
product descriptions, s26–29
magazine articles, writing, t408
Magellan Search Voyeur (Web site), t125
Magic-city.net (search engine positioning 

service), t295
magnification (of MYSS! 2002), m11–12
mailing lists
    building traffic with, t27–28
    endorsement partners from, t96–97
Mail Order/Telephone Order (MOTO) accounts, 
    m579
mail, standard
    accepting orders via, m407–408
    shipping via, m633
main page. See home page
maintenance, site, m751
Majordomo (mailing list), m458
Make Your Knowledge Sell! (Harris and Evoy), 
    m645–646, m794
Make Your Net Auction Sell! (Johnston), m349, 
    m799
Make Your Price Sell! (online pricing service), 
    m384–393
    overview, m795
    testimonials, m309
Make Your Site Sell! (Evoy)
    e-zine marketing of, t84–87
    pre-launch marketing survey, m391–392
    pricing, p67–69
Make Your Site Sell! (Web site)
    guarantee, m320
    "last ditch" pitch, m426
    new look, m522
    not too "sticky", m193
    Order Page, m428
    simplicity of, m34
    Table of Contents on, m258
     testimonials, m307
    "why some didn't buy" survey, m775–791
        low response rate interpretations, 
        m783–784
        modifications of, m780–783
        preconceptions, m776–778
        results, m779, m785–788
        site improvements based on, m789–791
        survey process, m778–779
Make Your Words Sell! (Robson and Evoy), 
    m80, m796
Make Your Words Sell! (Web site), m80
malls, online, s78–82
manipulation vs. ethical sales, m741–742
maps, image. See image maps
maps, site, s44–45, m268–269

margins
    left, m254–257, m277–279
    in MYSS! 2002, m8–9
    of online stores, s10–11, s47–49
marketing. See endorsement marketing; viral 
    marketing
marketshare, m24
MarksOnLine (Web site), m156
marquees, scrolling, m186
Massa, Bob, t295
mass-market products, p11–12
MasterCard
    how deal with chargebacks, m595–596
    merchant accounts, m578
    smart cards, m624–625
Master Keyword List, t185–189
Master Reciprocal Links (software), t317–318
Matt's Script Archive (Web site), m417
Maximizer 6.0 (sales force automation system), 
    m678
maximizing MYSS! 2002, m12
Mazda (Web site), m256
McAvoy, Roy, m490
Media Builder (Web site), m41
media coverage. See news releases
MediaPost (Web site), t435
Melchoir, Yedidya, m161
menus, drop-down, s43, m270, m287–289, 
    m290
merchandise. See products
merchant accounts
    accepting orders via credit cards, m401–402
    getting, m578–581
Merchant Fraud Squad.com (Web site), m604
Messagemedia (e-mail list-hosting services), 
    m458
MetaCrawler's MetaSpy (Web site), t124
<META Description> tags, t236–237
<META Keywords> tags, t232–236
META-redirects, m501
"me", usage of word, m119–120
mgisoft.com (zooming software provider), s31
MGI's Universal Viewer (zooming software), s39
Microsoft bCentral (Web site), t21
Microsoft Commerce Server 
    (e-commerce server), s88
Microsoft Front Page 2000 (HTML editor), m32
Microsoft Internet Explorer (Web browser)
    designing for earlier versions of, m762
    download buttons for, m187, m226–227
Microsoft Network (MSN), search engine of
    pay-per-listing inclusion system, t119–121
    power behind, t266
    viewing incoming links, t312
    where to submit for, t262
Microsoft's Wallet/Passport, m616–617
MIDI files, m327–329
mindset, customer's, m109–113
minimalist design, m759–760
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mini-sites, for affiliate programs, p50–54
mirroring, m199
misleading customers, m182–183
missing files, m231–233
Mizel, Jonathan, m479
Mondex Canada (Web site), m624
money
    See also costs
    converting, m409–411
money-back guarantees, m315–320
money orders, m407–408, m627–628
Money Zap (person-to-person payment service), 

m621
monitoring Web presence, t271–275
monitor resolution, m523
Most Wanted Response (MWR), m69–76
    See also Backup Response; Closer Page
    and Conversion Rate, m75–76, m504
    discouraging meandering away from, 
    m265–266
    in free reports, m438
    getting, m72–74
    needed for all businesses, m74–75
        for online stores, s10–13
    responding to, m76
    Response Form, m72–73
    setting, m69–72
    or test Web sites, p74, m514–515
MOTO (Mail Order/Telephone Order) accounts, 
    m579
Mouse Click Application (software), t260
MSN. See Microsoft Network
Multicards (Web site), m582
multi-homing, m199
multi-line links, m221
multiple domain names, m154–156
.museum (domain name extension), m144
music, how and when to use, m327–329, m534
MWR. See Most Wanted Response
MyPoints (Web site), t26
MySimon (Web site), m382

NNNN
Nameboy (Web site), m145
.name (domain name extension), m144
NameProtect (Web site), m157–158
National Fulfillment Services (fulfillment house), 
    m631
navigation bars
    See also Table of Contents
    Cisco example, m276–277, m284–287
    creating, m246–250
navigation, of MYSS! 2002, m6–10
navigation, site, m239–290
    See also Table of Contents
    browser's navigation functions, m266–268
    Closer Page, m243
    Content Pages, m262–265
    discouraging meandering, m265–266

    drilling-down, m279–284
    drop-down menus, m270, m287–289, m290
    left margins, m254–257, m277–279
    Link Page, m242
    navigation bars
        Cisco example, m276–277, m284–287
        creating, m246–250
        online stores, s39–50
        drop-down menus, s43
        links, s44, s46–50
        product directories, s39–43
        search engines, s43
        site maps, s44–45
    Opening Page, m242–243
    pathways, m243–245, m271
    points of reference, m240–241
    re-organizing, m527–528
    site indexes, m269–270
    site maps, m268–269
    site structure, m257–262, m271
    special content sections, m270–271
NBCi.com (Web directory), t119, t373–375
Needham, Kevin, m753
Net Auction Masters Course, t65
Net auctions. See auctions, Net
NetGenisis (Web site), m681
NetMechanic (Web site), m185, m204–205
Net Perceptions (Web site), m681
NetPOST (Web site), t449
Netsavvy Communications' Sell It On the Web 
    (Web site), m729–733
Netscape Navigator (Web browser), t109, m187, 
    m762
Netscape Search, t263
Netship (fulfillment house), m630
network devices, p48
Network Solutions (Web site), t121–122, m153, 
    t266
Netwriting Masters Course, t65
New-List (Web site), m476
news, giving as freebie, m165
newsgroups
    See also forums
    building traffic with, t27–28
    finding endorsement partners through, t95
    getting testimonials from, m314
    learning about competitors with, p27
Newsletter Access (directory), t439
newsletters. See e-zines
newspaper articles, writing, t408
news releases, t412–430
    bio sheet, t426–428
    disadvantages of, t414–416
    distributing, t441–445
    hiring public relations firms, t449–450
    interviews resulting from, t447
    making editors accept, t416–418
news sheet, t418–426
    online media, t439–441
    posting on Web site, t448
    question sheet, t428–430
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    responding to media interest in, t445–447
niche markets, p11, p17
Nielsen, Jakob, m206, m237, m760–761
Nielsen-Netratings (Web site), m524
nomerchantacct.com (Web site), m584
non-English customers. 
    See international user accommodation
Northern Light (search engine), t240
    blocking of WebPosition Analyzer, t277
    checking if in database of, t275
    name of Web spider, t268
    sending comments to, t284
    submission URL, t269
    viewing incoming links, t313
Northern Miner (newspaper), t410
NoteTab (software), m487
Nua Internet Surveys (Web site), m756
numbered lists, m215–216

O
OANDA's 164 Currency Converter, m411
objections, overcoming, m342
O'Conner, Roy, m717
offending site visitors, avoiding, m133–134
offers, free. See give-aways
O'Keefe, Steve, t449–450
Oliver, Dick, m29
one-way e-media, t78–87
    See also endorsement marketing
    advertisements, t70–85
    articles, t85–87
        viral marketing, t102–112
    and affiliate programs, t110–111
    example of, t103–104
    planning for profit, t109–110
    principles of successful, t105–108
    what it is, t103
online escrow services, m613–615
online stores. See stores, online
onMouseOver command, m220
Open Directory Project (Web directory), 
    t359–369
    finding appropriate categories, t362–364, 
    t368
    how search engines use info from, t360–362
    site descriptions, t367–368
    submission to, t364–367
    what it is, t360–361
opening lines, m122
Opening Page, m242–243, m291–300
    body of, m299–300 
        opening headline and sentence, m291–298
        example of successful, m295–298
        stressing benefits on, m291–294
        targeting customers with, m299–300
        Unique Selling Proposition (USP) on, 

m294–295

    stressing benefits on, m299–300
    Table of Contents, m259–260
opening paragraphs, s21–26, m122
opt-in e-mail, t24
ordering process, m398–420
    See also secure servers
    automating, m419–420
    CGI scripts for, m413–417
    fax, m405–406
    forms, m413–417
    making simple, m408–409, m417–419
    phone, m403–405
    snail-mail, m407–408
Order Page
    See also Closer Page
    creating, m638–640
    links to, m229
order tracking, m684–685
orphan pages, m228
out-of-date pages, m218
overseas telephone calls, m404

P
P2P (person-to-person) payment services, 
    m617–622
page cloaking, t130
Page Mill (HTML editor), m31
pages, of MYSS! 2002
    jumping directly to specific, m10
    turning, m7
    viewing features, m11–12
page vectors, t168–170
pain, focusing on curing customer's, m292
Paint Shop Pro (graphics editor), s10, m39
paragraphs
    in news releases, t420–421
    opening, s21–26, m122
     in Web page copy, m115
Parrot Media Network (Web site), t436–437
Passport, Microsoft's, m616–617
Patchett, Craig, m417
pathways, Web site, m243–245, m271
    avoiding meandering, m265–266
    dead-end side-branches, m264–265
    links to Closer Page, m369–370
    navigational options on Content Pages, 
    m262–265
    structure of, m258–262
payment, of Web hosting services, m201
payment, receiving, m577–628
    See also credit cards; ordering process
    1-900 phone billing, m613
    debit cards, m623–624, m625–626
    e-checks, m610–613
    escrow services, online, m613–615
    Internetcash, m625–626
    merchant accounts for, m578–581
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    Microsoft's Wallet/Passport, m616–617
    most popular methods, m627–628
    person-to-person  payment services, 

m617–622
    smart cards, m624–625
    from teenagers, m615–616
    third party providers for, m581–585
PayPal (person-to-person payment service), 
    m617–620
pay-per-click search engines, t376–403
    bidding on keywords
        Bid-For-Keyword List, t385–387
        figuring bid cap, t384–385
        labor involved, t397–398
        less-obvious words, t382
        using SiteBuild It!, t397–403
    finding endorsement partners through, t94–95
    how they work, t376–382
    importance of relevancy, t383–384
    list of, t394–397
    monitoring and maintaining positions, t393
    page titles and descriptions, t382–383
    submitting to, t387–393
    testing Web sites at, p75
payperclicksearchengines.com (Web site), t397
Pay-Per-Listing/Inclusion search engines, 
    t115–117
Pay-Per-Listing/Inclusion Web directories, 
    t118–119
pay-per-performance marketing. 
    See affiliate programs
PDF (Portable Document Format) files, m227
PeaPod (online grocer)
    Backup Responses, s17
    design of, s33
    Most Wanted Response, s23–24
peering, m199
Pegasoweb's Engenius (software), t277
PennyGold (software)
    30 day free trial download, m172
    background of, m56, m57–58
    confirmation reports, m170
    PennyGold Tracker, m170
    pricing, p66–67
    testimonials, m170
    Web site of
        About Us page, m361
        Closer Page, m375
        confidentiality agreement, m740
        currency converter, m410
        Decision Helper (software) offered on
        m164, m447–450
        difference from SiteSell.com, m65
        disclaimer page, m366–367
        experience with ANZWERS (search 
        engine), t267
        experience with Yahoo!, t358–359
        e-zine offer from, m451–452, m469, m470
        Features Page, m354–355
        free report offered on, m438–440
        

Penny Gold (continued)
    Web site of
        Frequently Asked Questions page, 
        m345–346
        gateway pages, t225
        guarantee, m319
        "last ditch" pitch, m425
        listing in Open Directory Project categories, 
        t363–364
        as model site, m62–64
        music on, m327
        Opening Page, m295–297
        Order Form, m406, m407–408
        Order Page, m401, m427
        past search engine rankings, t226–227
        pathways, m244
        penalization of by InfoSeek, t218–220
        PennyGold in the News page, t448
        Response Page, m325–326
        site map of, m269
        Table of Contents page, m252
        testimonials, m305–306
        thank you message, m339, m414–415, 

m423
        today's ranking of, t220–222
personal character references, m313
personal checks, m625–628
personality types, writing for, m111
personalization.com (Web site), m681
personalizing
    content, m679–683
    customer support, m654–655
    example of Amazon.com, m706–707
    Web sites, m131–132
person-to-person (P2P) payment services, 
    m617–622
Perspective (Internet performance evaluation 
    service), m198
Pets.com (Web site), m36
PGOLD XPRESS (e-zine), m451–452, 
    m463–468
PGP (Pretty Good Privacy) software, m402–403
PGP Security (Web site), m403
Pheeney, Clint, t60
phone
    accepting orders via, m403–405
    billing by, m613
phone numbers
    1-888, m73, m404
    1-900, m613
PhotoDisc (Web site), m333
photographs
    See also graphics
    building trust with, m167–169
    on Features Page, m356–358
    preparing for online stores, s9–10
    sources for, m333
    zooming closer to
        in online stores, s30–32
        software for, m332
PhotoImpact 5 (graphics editor), m38
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Photoshop (graphics editor), m37–38
physically impaired persons, site accessibility for, 
    m226
physical stores, comparison with online stores, s2
PictureQuest (Web site), m333
pictures. See graphics; photographs
Planet Ocean (Web site), t170–171, m755
plasma flat-panel TV screens, p48
platforms, Web site compatibility with, 
    m225–226
PlugInGo Affiliate Network (Web site), t48
plug-ins, m226–227, m229–230
Plug'nPay (Web site), m644
Pluto's Server Watchdog (Web site), m205
points of reference, on Web sites, m240–241
policies
    anti-fraud, m601
    posting on Web site, m178–179, m349–350
Poore, Charles, m211
pop-up windows, m233
    for link destination descriptions, m220, m280
    for subscribing to e-zines, m476–477
pornography, selling, p7
Portable Document Format (PDF) files, m227
portals, vertical, t293, t294
positioning companies, search engine, t294–298
PositionTechnologies (Web site), t121, t266
PostionWeaver (software), t278
PostMasterDirect.com (Web site), t26
pre-selling, for affiliate programs, p45–46
Pretty Good Privacy (PGP) software, m402–403
prices. See costs
pricing, p65–69
    dynamic, m393–397
    standard pricing strategy, m383–384
    using Make Your Price Sell!, m384–393
Pricing Masters Course, t65, m385
printing MYSS!, m13
prioritizing keywords, t146–147
Privacy.net (Web site), m179
Privacy Policy, m324
privacy, respecting, m177–179
PR Newswire (Web site), t437, m456
procrastination, avoiding, m19–20
.pro (domain name extension), m144
products
    See also affiliate programs; fulfillment; Most 
    Wanted Response; pricing; services; 
    stores, online
    aggregation of, s4–8
    for Backup Responses, m435–436
    bad, p64
    based on hobbies/interests, p3–4
    checklist for, p17–21
    of competition, p22–28
    cross-selling, s68
    defined, m15
    descriptions of, s26–32
    developing own, p5

    digital and knowledge-based, p7–9
    directories of, s39–43
    Features Pages, m354–358
    finding, s4–5
    hard goods, p10–13
    infoproducts, p55–62
    inventory costs, p21
    legality of, p20
    mass-market, p11–12
    most popular, p13–16, m104
    niche markets, p11, p17
    of other merchants, p29
    promotion costs, p18
    quality of, p17
    repeat purchase potential, p21
    reviews of, s67, m310–311
    selling on Net auctions, p31, p62
    selling to existing customers, m687–689
    testing, p70–76
    weaving content with, m162–163
Professional Legal Assistors (Web site), m159
professionals, technical, m46–48
Prolinz (tracking services), m503
promotions, building traffic with, t29–32
proof behind claims, m169–172
ProPay.com (person-to-person payment service), 
    m620
property rights, intellectual, m750
prospects, qualifying, m322–323
Pro-Track Affiliate Software (Web site), t48
PR Web (Web site), t435, m456
publicity. See news releases
Publicly Accessible Mailing Lists (Web site), t97
public relations. See news releases
pull-down shortcut menus. 
    See drop-down menus
punctuation, in Web page copy, m116
purchasing online. See buying online
purple text, m222

QQQQ
qualifying prospects, m322–323
quality of products, p17
quantity, purchasing in, m378
questions from customers
    See also Frequently Asked Questions
    using to increase sales, m518–519
question sheet, of news releases, t428–430
Quick Banner (Web site), m41
Quote.com (Web site), p8

R
RadarUOL (search engine), t266
Ragu (Web site), m140–141
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readability, m212–214
RealAudio (plug-in), m227, m327
RealNames, t34–36
real-time credit card verification, m200
reassuring customers, s52, s65–67
Recommend-It (Web site), t105–106
recordable/rewritable CD drives, p48
RedEnvelope.com (Web site)
    design and usability, s36–38
    navigation, s39–41
Red Flag Email Domains (Web site), m605
RediEFT (Web site), m612
red text, m222
Refer-It (Web site), p37, t71, t73, t97
referrer programs. See affiliate programs
refund-back guarantees, m315–320
Register.com (Web site), m145–146
registering domain names, m151–154, m200
relationships, customer. 
    See customers, relationships with
relevancy rating drops, t283–285
reliability, site, m196–205
    checking if site is active, m204–206
    servers, m196–198
    Web hosting, m198–204
re-organizing sites, m520–537
    content, m528–530
    example of Amazon.com, m714–715
    layout, m524–526
    look and feel, m521–524
    navigation, m527–528
repeat purchases, potential for, p21
Report on Affiliate Management Software, t50
reports, free, m164–165, m438–447
resolution, monitor, m523
Response Form. See forms
Response Pages, m325–326
retaining clients, m21
Return Exchange (Web site), m686–687
return policies, s52
return shipping, m685–687
Revenews (Web site), p37, t71, t73, t101
Revenge of Brand X, The (Frankel), m691
revenue programs. See affiliate programs
reverse-engineering search engines, t289–292
reviews, product, s67, m310–311
Rewebber (Web site), p23
Risky Business (Janal), m605
robbery. See fraud
RocketCash (Web site), m616
Roibot (tracking services), m503
Rowan Tree (Web site), t407–408
R.R. Bowker (Web site), t438–439
rules (learned in this book), breaking, 
    m739–740
Russia, e-commerce growth in, m17
Ryan and Wong Consulting Group (Web site), 
    m383

S
Safe-Audit (Web site), t21
safety of Web shopping. See secure servers
sales copy. See writing copy
SalesForce.com (sales force automation system), 
    m678
Saleslogix 2000 (sales force automation system), 
    m679
Sales Vice President, as Web designer, 
    m746–747
"sample of the month" mailers, m165
Sam's Teach Yourself HTML 4 in 24 Hours 
    (Oliver), m29
satellites, direct broadcast, p48
Scambusters (Web site), m603
Scandinavia, e-commerce growth in, m17
scannability, m212–214
Schwartz, Evan, p19, m361
SCIRUS (search engine), t293
Scottson Michaels (Web site), m600
scroll bars
    on browsers
        horizontal, m230–231
        vertical, m214–215
    of MYSS! 2002, m6–7
scrolling marquees, m186
Sea-Doo (Web site), m357
Search.com (search engine), t135–136
Search.com Snoop (Web site), t124
SearchCRM.com (Web site), m677
Search Engine Forums, m341
Search Engine Ranking Tools Web site, t130
search engines  
    See also pay-per-click search engines; theme-
    based content sites; theme-based sales sites
    advantages of, t113–114
    and banner ads, t16
    basic functions of, t156–157
    checking and monitoring presence, t271–275, 
    t285–289
    comparison with other traffic-generating tools, 
    t4–5
    creating keywords, t127–154
        combination keywords, t148–150
        eliminating keyword overlaps, t150
        examining competition, t129–132
        final selections, t150–152
        general vs. specific, t143–145
            with help of search engines, t133–137
        prioritizing, t146–147
        reviewing log files, t140–141
            with Site Build It!, t139–140, t142
        thinking like customer, t127–129
        tools to help with, t137–140
        where to focus energy, t152–153
    disadvantages of, t115
    finding competitors with, p24–28
    gateway pages
        Phase I pages, t161
        Phase II pages, t161
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search engines (continued)
    gateway pages
        Phase III pages, t161–166
        what they are, t159–160
    how surfers use, t123–126
    improving and resubmitting, t279–281
    keyword performance
        evaluating, t276–278
        evaluating over time, t282–283
    and link popularity
         See also link exchange programs
        building, t304–306
        finding number of, t302–304
        why important, t299–302
    most important, t264–265
    not looking for you with, t122–123
    obeying rules of, t154–155
    Pay-Per-Listing/Inclusion, t115–117, 

t119–122
    positioning companies, t294–298
    relevancy rating drops, t283–285
    reverse-engineering, t289–292
    for site navigation, s43
    specialty engines, t293–294
    staying up to date with changes in, t292–293
    submitting to, t261–271
        logging, t285–289
        when not to, t281–282
    traffic-building benefits of, t9–10
    using for supply research, p71–73
Search Engine Spider Simulator (Web site), 
    t227–228
Search Engine Watch (Web site), t292–293, 
    m754
    A Bridge Page Too Far? (article), t291
    Checking Your URL page, t275
    search engine spider information, t269
    specialty engines section, t294
    submission protocol information, t271
    What People Search For section, t125
Search Engine World  (Web site), t314
search features, of MYSS! 2002, m13
Secure Electronic Transaction (SET), m605–607
secure servers
    building trust with, m181–182
    creating order page on, m638–640
    importance of, m200
    versus non-secure, m399–401
    steps to selling via, m401–403
Sell It On the Web (Web site), m649, m729–733, 
    m752–753
SendThisFree.com (Web site), m557
sentences, opening, m291–298
    example of successful, m295–298
    stressing benefits on, m291–294
    targeting customers with, m298–298   
    Unique Selling Proposition (USP) on, 
    m294–295

servers
    having own, m197–198
    secure
        building trust with, m181–182
        creating order page on, m638–640
            importance of, m200
            versus non-secure, m396–401
            steps to selling via, m401–403
    speed of, m196–197
service, customer. See customers
services, selling
    consulting, p8–9
    direct-to-consumer Web services, p7–8
    to existing customers, m687–689
Setco (Web site), m607
SET (Secure Electronic Transaction), m605–607
Sharper Image.com (Web site), s33–34
sharpness, text (of MYSS!), m11
shipping. See fulfillment
Shockwave presentations, m99, m206, m227
ShopIrish.com (Web site), m716–721
shopping cart software
    for online stores, s82–86
    and Web hosting services, m201
ShopSite (shopping care software), s85
sidebars, in MYSS! 2002, m14
signature files, e-mail, t36–41, m544–547
signatures, electronic, m422–423, m601
Signature Software (Web site), m423, m721–725
Silver Platter Information (Web site), t436
simplicity
    in ordering process, m408–409, m417–419
    in Web design, m43–46, m211–212
Single page (page display layout), 
    of MYSS! 2002, m12
single-product sites, comparison with online 
    stores, s2–4
Site Build It! 
    (e-commerce software and services), m49–53
    affiliate program of, t47
    Analyze It! tool, t252, t280–281
        analyzing keyword rankings, t277
    digital product fulfillment, m643
    keywords
        bidding on with, t400–403
        creating with, t139–140, t142
    overview, m797
    registering domain name, m153–154
    SBI! Manager, p49–50, p73, t398–403
    search engine and directory info-

headquarters, t265–266
    search engine spider tracking, t269
    search engine submission by, t264, t271
    sweepstakes program, t31
    transaction processing capabilities, p59
site indexes, m269–270
site maps, s44–45, m268–269, t270
SiteSell.com (Web site)
    affiliate program, t3, p43
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SiteSell.com (continued)
    branding methodology of, m692–695
    difference from PennyGold site, m65
    e-zine offer from, m452, m469, m471–472
    Intellectual Rights page, m157
    left margin Table of Contents, m257
    new version, m525–526
    old version, m523
    pathways, m244–245
    testimonials, m171
    traffic to, t3
SiteSell Discount Directory, m800
Site Server Commerce Edition 
    (e-commerce server), s88
size of Web pages, m45
Sizzling HTML Jalfrezi (Web site), m30, m639
"Skip Intro" button, m191
slang, avoiding, m115–116
SmartAge.com (Web site), t21
SmartBots, m364–365
Smart Bounce (Web site), m460
smart cards, m624–625
smoothness, text (of MYSS! 2002), m11
snail-mail
    accepting orders via, m407–408
    shipping via, m633
Snap.com. See NBCi.com
Society of Competitive Intelligence 
    Professionals, The (Web site), p28
Softran Worldwide Translation Services, m89
software
    giving away, m163, m447–450
    selling, p7
Sol, Selena, m416
sourcing, for online stores, s4–8
space, in Web page copy, m115
spamming, t23–24
SparkLIST (e-mail list-hosting services), m459
special content sections, m270–271
specialty search engines, t293–294
specifics, emphasizing, m176–178
speed, download. See download speed
spelling, m185
spiders, search engine
    names of, t268
    tracking, t268–269
splash pages, m189–192
spreadsheets, building Master Keyword List with, 
    t186
Sprinks (pay-per-click search engine), t397
SSL-secure server. See secure servers
Staffcentrix.com (Web site), m89
Stamps.com (Web site), m633
Standard Rate and Data Service (SRDS) 
    (Web site), t436
Stanhope, Adam, m637
Starch, Roper, m351
static pricing, m393–394
statistics, log file. See log files, analyzing
Status bar, of Web browsers, m267
stemming, t145

Stengel, Casey, m118–119
"stickiness" of sites, m193–194
St. John, Noah, m698, m725
storage space, offered by Web hosting services, 
    m201
stores, online
    Backup Response, s14–18
    building, s76–88
        e-commerce server packages, s88
        online malls, s78–82
        packages for, s86–87
        shopping cart software, s82–86
        Web store templates, s76–78
    checklist, s57–58
    checkout, s51–56
    comparison with physical stores, s2
    comparison with single-product sites, s2–4
    design and usability, s32–39
    finding products for, s4–5
    Most Wanted Response, s10–13
    navigation, s39–50
        drop-down menus, s43
        links, s44, s46–50
        product directories, s39–43
        search engines, s43
        site maps, s44–45
    preparing photos for, s9–10
    reasons for abandoning, m106–107
    selling tactics, s59–75
        being unique, s72–73
        changing front window, s73–74
        comparing features and specifications, 
        s69–70
        e-mail newsletters, s59–64
        fast, efficient fulfillment, s74–75
        helpful tips and solutions, s68–69
        no surprises, s65
        product review, s67
        reassuring customers, s65–67
        related products, s68
        special offers and incentives, s71–72
    writing copy for, s18–32
        editing, s56–57
        opening paragraph, s21–26
        product descriptions, s26–32
Stout, Rick, m509
streaming music, m327
structure, site, m257–262
subdomains, m154–155
subject line, e-mail, m543–544
submission services, t263–264
SUBMIT button, m323–324
submitting to search engines, t261–271
    GoTo.com (search engine), t386–393
    logging, t285–289
    Netscape Search, t263
    pay-per-click search engines, t387–393
    Site Map submission, t270
    when not to, t281–282
subscription forms, e-zine, m321–326
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Success Clinic, The (Web site), m697–698, 
    m725–729
Successful Affiliate Marketing for Managers 
    (Web site), t101
Sullivan, Danny, t292–293, m754
Sullivan, Terry, m237
Sun's New Web Design (Web page), m238
suppliers, finding, s4–8
supply research, p71–73
support, customer. See customers, support of
Support Page, Technical, m361–365
SurePay (Web site), m598
survey of Make Your Site Sell! 
    (1st edition), m775–791
    low response rate interpretations, m783–784
    modifications of, m780–783
    preconceptions, m776–778
    results, m779, m785–788
    site improvements based on, m789–791
    survey process, m778–779
survey of Make Your Site Sell! (2002 edition), 
    m793
SweepstakesBuilder (Web site), t30
sweepstakes, building traffic with, t29–32
Sweepstakes Online (Web site), t30
symbols, in URLs, t270
Synergyx Software (Web site), m642
synonyms, in body of Web pages, t241
Systran (translation software), m88–89

T
Table of Contents (TOCs), m250–254
    See also navigation bars
    Cisco example, m272–275, m279–280
    and frames, m224
    on home page, m258–259
    in left margin, m254–257
    on LEVEL 1 pages, m258–259, m260, m261, 
    m262
    on LEVEL 2 pages, m259, m260, m261, 
    m262
    links in, m221
    of MYSS! 2002, m7
    on Opening Page, m259–260
    tables, HTML
        download speed, m209
        effect on search engine spiders, t258
        for Table of Contents, m224
> tag, in e-mail, m551
tags, HTML
    <ALT>, m210, m247, m248, m250, t252, 
    m274, m275
    <Body>
        closing, t255–257
        example of, t248–252
        keywords within, t241–248
    COMMENT, t254

tags, HTML (continued)
    <H1/H2>, t238–239
    <HR>, m216
    <HREF>, m220
    List, m216
    <META>, t232–237
    <TITLE>, t230–232
Tagtmeir, Ralph, t169, t170
Targeted Selling (Godfrey), m111
targeting customers, m111–112, m298–299
TARGET=VIEW attribute, m233
Tchong, Michael, p13
Teach Yourself HTML 4 in 24 Hours (Oliver), 
    m29
team, building, m745–751
technical professionals, m46–48
Technical Support Page, m361–365
technologies, using new, m516–518
teenagers, receiving payment from, m615–616, 
    m625–626
Tegtmeir, Ralph, m754
Telecheck (Web site), m611
telephone numbers. See phone numbers
templates, Web page, s76–78, m233
Tenagra Corporation, t449–450
term vector databases, t168–170
testimonials, m302–315
    articles as, m312–313
    getting, m303–304
    making verifiable, m302–303
    in online stores, s66
    overview, m170–171
    product reviews, m310–311
    quoting from others, m314–315
    on SiteSell.com, m532–533
    when to add, m311–312
    where to place, m305–309
testing
    products, p70–76
    signature files, t39
    site improvements, m514–515
    site usability, m234–236, m533–536
text
    See also writing copy
    blinking, m189
    blue
    in MYSS! (electronic version), m6, m8
    on Web sites, m222
    of MYSS! 2002, viewing features, m11–12
    pop-up, m220, m280
    purple, m222
    readability/scannability of, m212–214
    red, m222
    size of blocks of, m215
    subtext, s20–21
thanking users, m339, m414–415, m422–423
Thawte (Web site), m402
Theme-Based Content Sites (TBCS)
    for affiliate programs, p45–46
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Theme-Based Content Sites (continued)
    versus mini-sites, p50–54
theme-based content sites (TBCSs), t173–224
    attracting non-English customers, t222–224
    <Body> tags, t241–252
        closing, t255–257
        example of, t248–252
        keyword density, t242–247
        keyword prominence., t247–248
        main body copy, t241–242
    building pages properly, t229–230
    convert visitors into paying customers., 

t178–180
    costs, t203–204
    deciding theme, t192–198
    experimenting for search engine ranking, 

t211–212
    flexibility using, t217–218
    versus gateway pages, t218–222
            <H1/H2> tags, t238–239
            keeping simple, t257–258
            keywords for
                in <ALT> tags, t252
               demand for, t181–189
                hiding, t254
                in links, t252
                sites already providing content for,    
                t189–192
               using one or two per page, t207–211
    <META Description> tags, t236–237
    <META Keywords> tags, t232–236
    multiple, t199–202
    planning out, t212–215
    serving customers and search engines, 
    t215–217
    title and description, t227–229
    <TITLE> tags, t230–232
    tools for building engine-optimized, 
    t259–261
    using tricks for ranking higher, t254–255
    VPP (Valuable PREselling Proposition) of, 
    t176–178
    writing copy for both search engines and 
    visitors, t205–207
theme-based sales sites, t167–173
theme, in writing copy, m121
thievery. See fraud
third party affiliate providers, t46–50
Thomas Register of American Manufacturers 
    (Web site), s4–5
Thomas Register of European Manufacturers 
    (Web site), s6
Thomson & Thomson (Web site), p8
thumbnailing target customer, m111–112
Ticketmaster (Web site), m36
Tieger, Paul D., m111
Tile.net (Web site), t96
titles of pages
    and pay-per-click search engine ranking, 
    t382–383, t388–390
    for theme-based content sites, t227–229

title of pages (continued)
    and Yahoo! listings, t337–340, t344
<TITLE> tags, t230–232
toll-free calls, m404
tone, of copy, m131–134, m184
topical search engines, t293–294
Topica (Web site), t26, t96, m458
Total Merchant Services (Web site), m583
total.net (Internet Service Provider)
TotalNic Discount Registration Services 
    (Web site), m153
toys, finding suppliers of, s7
tracking
    inventory, m632
    marketing efforts, m500–504
    orders, m685–687
TrackShip.net (Web site), m684
trademarks, for products, p20
Tradenable (Web site), m614
trade shows, finding, s7
trade terms, avoiding, m115–116, m222
traffic, analyzing. See log files, analyzing
traffic, building
    See also affiliate programs; endorsement 
    marketing; one-way e-media; pay-per-click 
    search engines; search engines
    banner ads, t10–23
        attracting attention from, t14–15
        calculating whether worth it, t19
        choosing sites for, t16
        creativity, t17–18
        disadvantages of, t10–13, t20–21
        exchanging, t21–23
        improving results, t19
        measuring click-throughs and orders, 
        t18–19
        negotiating deals on, t15–16
        resources for, t20
    classified ad services, t28–29
    e-mail marketing, t23–27
    keyword-related ads, t33–34
    with Net auctions, m346–349
    offline methods, t404–450
        See also news releases
        BBC example, t404–405
        catalogs, t410
        classified ads, t409–410
        creative, t411
        versus online, t411
        word of mouth, t409
        writing magazine/newspaper articles, t408
    real names, t34–36
    resources for, m754–755
    signature files, t36–41
    sweepstakes and promotions, t29–32
    two-way e-media, t27–28
training employees, m21
Translatortips.com (Web site), m90
trial offers, m315–316
tricks, using for ranking higher, t254–255
trust, building, m138–194
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    See also domain names; testimonials
    with certification, m179–180
    by detailed information, m166–167, 
    m176–177
    with disclaimers, m366–367
    examples of, m140–142
    explaining incredible claims, m172–176
    by good grammar/spelling, m185
    involve visitor, m184
    by not using, m186
    by not using
        award notices, m187
        blinking text, m189
        browser download notices, m187
        hit counters, m189
        hype, m184
        out-of-date information, m185–186
        repeated cookie requests, m188
        scrolling marquees, m186
        splash pages, m189–192
        too many give-aways, m192–194
        "Under Construction" notices, m186
        respecting privacy, m177–179
    through honesty, m182–183
    with photographs, m167–169
    with valuable content, m161–166
TRUSTe (online credibility-builder), m180
Tucows (Web site), m33
TV screens, flat-panel, p48
Twain, Mark, m22
two-way e-media, t27–28
typing errors, t269–270

U
Ulead's Gif Animator (graphic animation 

software), m42
Ulead's PhotoImpact (graphics editor), m38
Ultimate Bulletin Board, m516
Ultimatefatburner.com (Web site), m35, m255
Ultimate Fat Burning Diet Primer, The 
    (Web site), m473
UltraEdit (text editor), m539
"Under Construction" notices, m186
underlined text, in MYSS! 2002, m6, m8
Unique Selling Proposition (USP), m294–295
United Parcel Service (UPS), m248–250
United States Affiliate Manager Coalition 
    (mailing list), t102
United States Copyright Office (Web site), m160
United States Department of Commerce 
    (Web site), m92
United States Government Trade Site, m91
United States mail
    accepting orders via, m407–408
    shipping via, m633
United States Patent and Trademark Office 
    (Web site), m158

Universal Currency Converter, m411
Universal Distribution Services 
    (fulfillment house), m630
UNship.com (Web site), m687
unsolicited commercial e-mail, t23–24
unsubscribing to e-zines, m455
upgrading Web sites, m530–533
upselling, m645–647
Upshot.com (sales force automation system), 
    m678
upside-down pyramid method of writing, 
    m120–121
UPS (United Parcel Service), m248–250
URLs
    and download speed, m210
    length of, m227
    offline methods of advertising, t406–408
URLWire (Web site), t449
usability, site, m195–-239
    See also reliability, site
    browser-specific sites, m224
    bulleted/numbered lists, m215–216
    cross-platform capabilities, m225–226
    download speed, m206–211
    frames, m223–224
    gurus of, m237–238
    links, m217–223, m229
    long URLs, m227
    missing files, m231–233
    online stores, s32–39
    on-site search engines, m227–228
    orphan pages, m228
    page template use, m233
    pop-up windows, m233
    readability/scannability, m212–214
    requiring plug-ins, m226–227, m229–230
    scroll bars, m230–231
    scrolling pages, length of, m214–215
    simplicity of site, m211–212
    testing for, m234–236, m533–536
    text block size, m215
U.S.  All Media E-Mail Directory, The 
    (Web site), t437
Usborne, Nick, m733
used links, m222
useit.com (Web site), m237
User Interface Engineering (Web site), m238
USP (Unique Selling Proposition), m294–295
UTM Machine, m623–624
UTM Systems, m623–624
UUNET (bandwidth provider), m665

V
ValidPay.com (Web site), m612
Valuable PREselling Proposition (VPP), 
    t176–178
ValueClick (Web site), t23
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Valupage (Web site), m379
verbs, attention-getting, m113–114
Verifone (e-payment solutions), m607–608
VerifyFraud.com (Web site), m603
Verisign (credit card verification services), 
    m182–183, m598–599
vertical portals, t293, t294
vertical-theme-based ranking, t168–170
Vice President of Sales, as Web designer, 
    m746–747
video games, selling, p7
viewing features, of MYSS!, m11–12
Vignette (Web site), m682
viral marketing, t102–112
    and affiliate programs, t110–111
    example of, t103–104
    planning for profit, t109–110
    principles of successful, t105–108
    what it is, t103
virtual assistants, m89
Virtual Check Solution (Web site), m611
VirtualPromote (Web site), m340, m341
Visa
    Buxx.com (Web site), m616
    Electronic Commerce Risk Management 
    Guide, m604
    how deal with chargebacks, m595, m596
    merchant accounts, m578
    Secure Electronic Transaction (SET), 
    m605–607
    Smart Card Program, m609–610
visabuxx.com (Web site), m616
visibility, company, m22
Visibility Index (Web site), t313
visitors, Web site
    See also Conversion Rate; customers
    behavior of, m505–509
    involving, m184, m336–338
    number per week, m504–505
    where coming from, m110, m505–507
Voila (search engine), t224
vortals, t293, t294
VP Business Development, m156
VPP (Valuable PREselling Proposition), 

t176–178

W
Wallet, Microsoft's, m616–617
wallet, Verifone, m607–608
WallStreet E (Web site), m310–311
Wall Street Journal (Web site), p59
Walmart (Web site), s44–45, s47–48
WAP (wireless access protocol), m101–102
WDVL (Web Developer's Virtual Library) Web 

site, m30, m510
Web. See Internet
WebAnalyser (link checker software), m218
WebAssure (Web site), m205
Web-based submission services, t263–264

Web Commerce Today (newsletter), m581, m752
WebCrawler (search engine)
    Search Ticker, t124
    viewing incoming links, t313
    where to submit for, t263
Web Developer's Virtual Library (WDVL) 
    Web site, m30, m510
Web Digest For Marketers (Web site), m758
Web directories. See directories, Web
Web hosting. See hosting, Web
Web Interface to Whois (Web site), p25–26
Webjectives' Keyword Density Analyzer, 
    t243–245, t260
WebLog (log file analyzer software), m494–495
Web Marketing Today (Web site), t167
    Info Center, m510
    pop-up window for subscribing to e-zine, 
    m476
Webmonkey (Web site), m30
Webonomics (Schwartz), p19, m361
Web Pages That Suck (Web site), m698–701
Webpage Theme Inspector tool, t314
WebPosition Analyzer (software), t276–277
Webreference Update Newsletter, m758
Webreference (Web site), m478
WebsiteIndexing.com (Web site), m270
Web Site Stats (Stout), m509
Websphere Commerce suite 
    (e-commerce server), s88
Web Store (shopping care software), s84–85
web team, building, m745–751
WebTrends (log file analyzer software), m495
Western Union Money Zap (person-to-person 
    payment service), m621
What You See Is What You Get (WYSIWYG) 
    HTML editors, m31
white space, in Web page copy, m115
Whois.net (Web site), m146
width, of Web pages, m209, m230–231
Wiley, Phil, m794
Wilson Internet Services (Web site), m752
    article about PayPal, m620
    "stickiness" of, m194
Wilson, Jim, m340–341, m754
Wilson, Ralph, m752
    article about Make Your Price Sell!, 
    m386–390
    Make Your Price Sell! testimonial by, m309
    "stickiness" of site of, m193–194
Window Builder (online tool), m478
Winebid (online auction site), m347
Winning Ways Online Sweepstakes 
    (Web site), t30
wireless access protocol (WAP), m101–102
women, writing copy for, m92–99
Wong, Michael, m758
word-of-mouth. See viral marketing
words
    See also writing copy
    attention-getting, m113–116
WordTracker (keyword research tool), t139
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word "you" versus "me", m119–120
Working Press of the Nation (directory), t438
work-made-for-hire agreements, m750
WorldMerge (Web site), m457
WorldPay Inc. (Web site), m584
Wright, Matthew, m417
writing copy, m79–137
    See also e-mail
    articles for e-zine, t85–87
        attention-getting words for, m113–116
        avoiding bad taste/low credibility, 

m118–119
        for banner ads, t17–18
    benefit-oriented, m116–118
        for both search engines and visitors, 
        t205–207
        for customer's mindset, m109–113
    download speed considerations, m99–102
    editing, m134–135
    for free reports, m438–447
    hiring freelancers for, m748–749
    importance of, m79–80
        for international users, m82–92
        trade issues, m91–92
        translating sites, m87–91
        joints, m128–131
        knowing who's reading before, m80–82
    magazine/newspaper articles, t408
    news releases
        bio sheet, t426–428
    news sheet, t418–426
    question sheet, t428–430
    one theme throughout, m121
        for online stores, s18–32
        editing, s56–57
    opening paragraph, s21–26
        product descriptions, s26–32
        subtext, s20–21
    for Opening Pages, m291–298,
        body of, m298–299
        example of successful, m295–298
        stressing benefits on, m291–294, 
        m299–300
        targeting customers with, m298–298
        Unique Selling Proposition (USP) on, 

m294–295
    page components, m122–128
    putting links within, m218–219
    RedEnvelope.com (Web site) example, s37–38
    relationship-building through, m120
    tone of, m131–134
    upside-down pyramid method, m120–121
    for women, m92–99
word "you" versus "me", m119–120
Writing for the Web (online article), m237
WYSIWYG (What You See Is What You Get) 
    HTML editors, m31

X
Xenon Laboratories' The Universal Currency 
    Converter, m411
XpressPress (Web site), t438

Y
Yahoo! (Web directory)
    auction section, m347
    Category Listings, t328–330
    changing listing in, t356–359
    corporate contact information, t351
    disadvantages of, t266–267
    finding information with
        fulfillment houses, m630
        log file analyzer software, m496
        product suppliers, s5
        third party credit card processing services, 
        m584
        translation services, m90
        Web site designers, m45
    getting listed in, t324–356
        for free, t352–353
        how and where to list, t334–341
        qualifying factors, t326–327
        submission preparation, t343–346
        submission steps, t346–349
        troubleshooting problems with, t349–352
    how works, t327–334
    versus LookSmart, t372
    Paid Sponsorship program, t354–356
    Paydirect (person-to-person payment service), 
    m621
    pay-per-listing inclusion system, t118–119
    regional listings, t352–353
    sending comments to, t284
    Site Listings, t330–332
    sites viewed by daily, t325
    Web Page Listings, t332–334
Yahoo! Classifieds, t28
Yahoo! Groups, m458
Yahoo! Shopping, s10
Yahoo! Store, s81
Yesmail.com (Web site), t26
young people, receiving payment from, 
    m615–616
"you", usage of word, m119–120
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Z
ZDNet's AnchorDesk (Web site), m755
Zemke, Ron, m673
Zeus (software), t308
Zine & E-zine Resource Guide, 
    The (Web site), m460

zooming closer to photographs
    in online stores, s30–32
    software for, m332
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